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The LKB Agency acknowledges Country and Traditional
Owners of the lands where we work and live. We pay our
respects to Elders past and present and extend that

respect to any Aboriginal and Torres Strait Islander peoples
reviewing the following document.
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CAMPAIGN

BRANDING

GET BEHIND IT! COMMUNITY ROADSHOW

NATIONAL BOWEL CANCER SCREENING PROGRAM | AUSTRALIAN
GOVERNMENT DEPARTMENT OF HEALTH AND AGED CARE

LKB developed a campaign slogan “Bowel screening. Get behind it!" and designed a
suite of branded materials for the campaign. This included:

o Digital fact sheet and flyer

e Partnership toolkits - Workplace, First Nations and Culturally and Linguistically

Diverse (CALD)

e Social media assets

¢ Print advertisements

¢ Event kit and uniforms

e Get behind it! merchandise

e Partnership EDM's

¢ Western Sydney Wanderers and Penrith Panthers activation assets.
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90% of bowel cancers can be
successfully treated if foun

Aged 45-74?

the FREE test |
11??:ould save your life.
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The Get behind it! Community roadshow trailer was
designed using the campaign branding and key

messages that targeted all three priority groups.

The trailer was a key attraction for local communities
and gave us extensive on road exposure as a mobile
. billboard as we travelled between locations.
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EVENT TRAILER

The trailer was fully accessible to the public at engagement
events. It featured two TV screens that played the campaign
promotional video and displayed location specific screening
statistics, an interior feature wall that displayed a visual
representation of key messages, images of real people and
two portable iPads for Kit registrations. It also featured a quiet
rest area for private conversations or community members
who may have been upset or needing a short rest.
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E-06 Passenger Side Internal Wall
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2500mm

EVENT TRAILER

E-01 Driver Side Exterior
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E-07 Driver Side Internal Wall

- of bowel cancers can be
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Aged 50 - 747

Do the FREE test
it could save your life
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Bowel screening
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NATIONAL
BOWELCANCER

SCREENING PROGRAM

Bowel screening
FREE RESOURCES TO

LKB developed a digital workplace toolkit with resources to
help partners to easily spread awareness to their
employees, members and communities.

LKB also developed bespoke toolkits for both First Nations
and CALD organisations. The materials were tailored to
these audiences, including specifically tailored messaging
and materials were provided in-language.

PARTNERSHIP TOOLKITS

Do the FREE test. It could !4 F
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* Promotional campaign video

Free A" / - S « Frequently asked questions
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Over 90% of bowel cancers can be successfully treated if found early.

» Digital fact sheet

* Instructional video

+ Social media assets and suggested cop
* Poster and flyer

Clickable links available on each resource
page to view and download respective files.
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intormation to your community.

(Z) www.health.gov.au/getbehi... and 1 more
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Edit profile Share profile
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sent a FREE bowel screening
kit to your home eve|
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SOCIAL MEDIA

Highlight  More
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Featured

Get behind it community
roadshow
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It's time to Get behind it!

The Get behind it community roadshow
is on the road visiting towns from the
Northern Territory to Regiona... See more
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If found early, more than 90% of bowel cancers can be
successfully treated. & ... See more
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Dear ¢ Test First Name »>
Thank you for being & partnes.

By sharing information and having conversations about the importance of 45-74 yea

FREE National Bowed Cancer Screening Program, you're helping st

participating in th

in your commanity

As a vaheod partner of the campaign this

heow you went with your

DIGITAL ASSETS

L

WE HAVE BEEN SO FAR]

have traveded kilpmetres across the Northern Territory, Gueensiand, the ACT an |

+ South Wales and engoged with poapio sbout the impartance of bowel screonir |

roadshow might ba over now for 2024, but check out some of the highlights.

EMGAGED WITH
12,178 PEOPLE

» lives by implementing these event ideas into your workplace:

.

Host & Marming tea of altemnadn Tad with your staff

» Sharg infermation in your weekly staff maeting

» Host an informaticnal webinar with your staff

Host & sausage sizsle with staff and share a personal stery

* Pop some posters in your staff leos and in the communal eating areas

-

Share infermation in your stalf newslatter or intranet.

Are you aged
.6 MILLIOM MORE PEQPLE ELIGIBLE FOR T

Since July 1 2024, LG million maore people have bed

45-747

Wiskcoma 10 the OET BEHIND 1T}
National Bowsl Cancer @

Screening Comemunty oadEhow!

Supporied by the Australian

Take a tour
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Do the FREE test.
It could save your life.

Bowel screening

GET BEHIND IT!

NATIONAL
BOWELCANCER
SCREENING PROGRAM

GET BEHIND IT!

Over f bowel
. cancers can be successfully
This test could treated
your life. :

FIND OUT MORE e
health.gov.au/nbcsp

'SCAN THE GR CODE TO
‘ORDER A NEW ONE.

GET BEHIND IT!

Do a FREE test every
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DIGITAL

COLLATERAL

COACHING RESOURCES

CALM COMMUNICATION

LKB developed a suite of branded resources for the Calm communication™ program.
This included:

¢ Digital coaching resources and activity plans

¢ Social media assets

« Branded templates

e Podcast artwork

*« Website graphics

¢ Newsletters

e Style guide.




DIGITAL RESOURCES

The Calm Communication™
Framework

The Calm Communication” @

Framework

Difficult conversations
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Ways to work
with me in

communication

Available
resources
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Making messages that stick

FREE GUIDE

SOCIAL MEDIA ASSETS
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COMMUNICATIONS

COLLATERAL

COMMUNICATIONS AND GRAPHIC DESIGN
SUPPORT

RAIL INDUSTRY SAFETY STANDARDS BOARD (RISSB)

LKB was engaged to develop various communications and marketing collateral for use across
RISSB's website and reports. To date, LKB has developed the following:
e Media wall and banners

Conference stand

Sponsorship prospectus

Awards flyer and collateral

Social media assets

Video

Brand guidelines

Product templates

Weekly newsletter.




PUBLICATION DESIGN

CONDITIONS

RAIL SAFETY
AWARDS

The finabsts. of each categony wil e knvted 1o stiend the:
Rl Saloty Conlorance dnnar in Melbowne on Tuesday,
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BRANDED BANNERS & CONFERENCE BOOTH

Supporting industry-wide groups Supporting young
i - such as the ; professionals
i and throuah the RISSB

its 24th year

RAIL INDUSTRY SAFETY AND STANDARDS BOARD

RISSB

RAIL INDUSTRY SAF

" rissh.com.au rissb
rissb.com.au LCOM.au

rissb.com.au
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SOCIAL MEDIA ASSETS

. Rail Industry Safety and Standards
RiSSB Board (Australia)
2mo - Edited - ®

September is shaping up to be a busy month as we continue
our work delivering on RISSB’s 2024/25 Work Plan that is
focused on the rail industry priorities. Our Produc ...5&& mare

RiSSB RiSSB RiSSB

preper i ——

RISSB has published

SAFETY REMEEED SEE LT ' Investigate Rail
ARDS Safety Incidents

AUS
RAIIELUS

13-16 NOVEMBER 2023

/ ICC Sydney Learn more and apply to at rissb.com.au Learn more at rissb.com.au

SING SOON!

AP viha trahalhar ne Kactras

* |

Home
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RiSSB RiSSB

Horizons Program Overview
About RISSB Become a sponsor

Ri$B CONTENTS
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Socking form
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Sponsorship opportunities
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EVENT

COLLATERAL

ELECTRIC VEHICLE COMMUNITY EVENTS

DEPARTMENT OF CLIMATE CHANGE, ENERGY, THE ENVIRONMENT
AND WATER (DCCEEW)

LKB developed collateral to advertise a series of community events across regional
and metropolitan NSW to launch new EV fast charging stations. LKB has developed
the following:
« Eventsignage
Social media assets
Flyers
Press ads
Posters
Newsletter banners.
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‘&‘.ﬂ’ Electric vehicle community stall
NSW Wagga Wagga

Wagga Wagga just got a whole lot more electric!

Learn about electric vehicles and the state’s fast charging
infrastructure at our community stall at the Wagga Wagga Show.
What can you expect:

, learn about fast chargers

# meat EV drivers and enthusiasts

# testdrive aTesla

# take the kids out for a day of family fun

# find out about EVs from experts.
The NSW Government is hosting this community stall in collaboration with Tesla,
13 - 14 September 2024

a Show
Park

From S9am

Electric vehicle
community event
Cabarita Beach

Cabarita Beach just got a whole lot
more electric!

Please join us in celebrating their
new Electric Vehicle (EV) fast
charging station,

Join us to:

§ 500 how EV chargers work

# 8ot up close with EVs and various industry
exparts

§ understand the growing EV fast charging
network in NSW

# learn how EV charging can seamlessly fit
into your Litestyle.

Supported by

NRMA
 —

Saturday 18th May 2024
Cabarita Beach Bowls and
Sports Club

10am - 3pm

A Nsw Department of Climate Change,
"> Energy, the Environment and Water
Come and visit the NSW Government’s stall at the Wagga
Wagga Show where you can learn about Wagga's EV fast
charging station.

What's on:

Electric
vehicle
community

Wi

Friday 13 - Saturday 14
September 2024

How much were you inspined by this post?
Meit a1 all
A litthe

A great deal

ADVERTISING
COLLATERAL

Electric vehicle
community event
Engadine

Saturday 7 December 2024

Engadine Town Square Outdoor
Pedestrian Mall
1034 Old Princes Hwy Engadine

From 11lam-2pm

Wwith
DR ELLIOT FISHMAN

Your suburb just got
a whole lot more
ELECTRIC!

A now electric wohicle fast
charging station has just been
installed in your area.

We're working o make NSW the
easiest place to buy and use an
electric vehicle in Australia, with a
5149 million investment to develop a
world-class charging nitwork across
th state,

Approximately 280 fast and uitra. k
f 1880 charEing SIaL0RE will PO up E I
around MSW in thi Coming years

At least 4 fast or ultra-fast chargers by,
pad dLatich will bé available avery

f S kEm in metropolitan areas and at
100 kv intervals acroas all major
NSW highways,

Electric Vehicle
WORKSHOPS

’ :Il;nto”-:lr:n by 100% ronarwnliles - | TOD‘AY
Find a fast ! # 12pm: Electric vehicles - an introduction
charging s o

} 1pm: Electric vehicle charging

f 2pm: Electric vehicle myth busting

with
DR ELLIOT FISHMAN

Director, Transport Innovation, Institute for Sensible Transpart

Free EVcommunity 3k
event in Chatswood N3W

£y st g

l{'t'l:nﬁ Sarsitile Tramspert i 2
a1 : . Come along to learn more! m
v 5

-.L-:r
-
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Sunday 27 October 2024 from 10am
Chatswood Mall
Junc 0 C

Learn about electric vehicles and the E "
state’s fast charging infrastructure
at our FREE community event.

Scan the QR code to register for a FREE
educational workshop about electric
vehicles and charging infrastructure.



MARKETING

MATERIALS

THE LKB AGENCY

LKB's assets and marketing materials are designed in-house. These include:
e Social media assets

¢ Branded templates

 Website design

e Brand guidelines

» Capability statement

¢ Project case studies.




SOCIAL MEDIA ASSETS

K

er tailored

ns and strategy for
usiness

to date has been built on the

we have created and the individual
mitment we give to each client and

Celebrating and
recognising women on
International
Women's Day

Elizabeth Chilton

Senior C & Engagemant Consulta

0 Infernational Women's Day www.thel KBagency.com.au

0 Q Search

LKB The LKB Agency

Agency
2mo - Edited - ®

On the blog, our Managing Director Lucy Beytagh outlines the
key benefits for you and your organisation when you choose
to use a professional facilitator. Read it here ...S88 More

The LKB Agency

Why use a
professional facilitator?

ng Director
silitator & Coach

www.thel KBagency.com.au

o @

Like Comment Share

FAPN o tvahalhar na Kactraa

theL KBagency.com.au

S5 ways
we review,




SOCIAL MEDIA ASSETS

Check out
our new
Expertise

page!

The LKB Agency

Mome  Abeut v Sarvices v

Engagement

_ L I
A i S

We have had
another huge year
delivering more
than 32 projects in
2023!

Sydney & Brisbane
Project
Coordinator




GUIDELINES

covauR PaLETTE

BRANDED TEMPLATES & GUIDELINES .

GUIDELINES

LOES VARIATIONS

LKB.

‘_‘

LKB.

Prepared by The LKB Agency
Date

Agenda

Report title

Cliznt nama

Title

Subheading




SERVICES & CAPABILITY
COLLATERAL

OUR PURPOSE

About us

A1 The LK Agercy (LKB) we take a calm and considensd spprach (o communication, sngagement. and
events.

Our foscuss s o th big picturn for chents, bringing strategy and siorysling togathes 10 infuence
‘staknholdens and debver Posithe promct oulcomes.

Cur appeoach: delivers pobler soiing that goes beyond the surface 1o undersiand the chalenges and
e opporfunilies of Bhe chents and communiSes we work with. W deliver advice and schulions that are
informed, inncrative and cutoome kcused

Our expornced team of qualited comeunication and engagement 5 #s has worioed gilobally on
Iarge B COmplax Intrateuctre, LARapOT, wabsr, heaith, $poe, -umwo-q, B wckcation proRcts

Our experience with CALD communities

Daopartmsnt of Hoalth and -“90\’ Care | Mational Bowel Cancer Scroening Program - Gt
bohine it! Communsty n

In 284, The LIKE Agancy <u-u’-¢<: and delfvared the (et bshing 8 Come dshow a8 part of the
Depariment of Health and Aged Gare's National Bowel Cancer Screening Program. The roadshow was
reysirnd 10 targat thiss main audience groups, ona of which wan CALD commmunities 1o rase awanness
of tha program and share e saving inormartion.

ty e

Tov battr understand CALD groups. and their communication and sngagemant nesds, LB took a
research ard evidince based approach 1o develop @ sirategy for ongagenment

This. straeqy included th devsiopment of a ool with a suite of translated materials into Thse main
languages (Mandarin, Cantoness and Arabicl. The Sooki included a promational video, and updated

wersions of pre-existing posters. information packs, social media tes and educational videos avalabie for
GALE groups 10 shans within ther communibes.

Far engagement events in arsas with high CALD communities, transiators were crganised 10 support
engagement. This heiped betber engage with non-English speaking communites and spread indoemation.

The roadshow engaged with mors than

ity of Ganterbury Bankstown Gouncil Icnmmumt.- consultation on Policy

In 2024, Thu\xﬁnqomr wans engaged 1o support the Gy of Carterbury Barksiown 1o mg-.p\...--. e
tocal CALD . rreloprent oy rogar
Cantorbury Banksiown's poslsiion cumenty has, 120 ilerant languages with SO% of speaking 4
largraage cther Shan Englah at home.

D00 preopie cwer 8 fve month period

Tis bepst ngage withs CALD community groups in Shis ansa, LKE designed a comprahensive community
engagement sirategy That incormonabed pre-consufation wih denifed groups, one-on-one meetings wih
kary impacied staketoiders and a seres of tacitated workshaps weh CALD commurnty groups.

Thass Sacttac werfuhopd. g b, e clsigna wlts ey sishahak ey b armns i
el g apprasch o coilatorss Wkt wil b chilre i 1 8wk £45
Sty anct becl with viseaal materialy a3 wi  for suppen,

LI s curmently galvering 1

pregram

to help organisations communicate their
story, build their reputation and connect with
their stakeholders in a calm and considered
way.

GomMMUNIGATION

ENMGAGEMENT

OUR SERVICES

_? EvENTS

Our experience

City of Canterbury Bankstown
Counct

City of Canterbury Bankstown consultation on
community facilities

OBJEETIVE
LKE was sngagesd by ihe City of Cartertrury Banksiown &

iocal community on T guicing Erincisies anc irameeork for
Sarveicpemant ol & Rew City-wis C

gt o The guiding penciten ot tw Pokicy i enabia the
velopmant of  Consivent ECAch 10 the e of community

+ Pro-conmuiation via & short quantitstin surviy with CLment sisrs and the wider commenity 10 sesk wider input on
e Erincipdi which wil inform the o the fackicy. The oriline survey plasion sed i visually led and
hcrassd LKIS 15 cpepleg rmuttingual Rareys 5 My [arsematon and compnehanon

+ Ameries of ore-to- e by sty peganisations m—
A SO-HgN waricaop wilh Ry Stakenoicens 10 nrine P CoMmunicalion and engagement

colabhorativedy wilh ey Meeemiers of COMALTY rpanEanons. Seif-nominations from the pre- cwrmw

e ko e S18

+ series of faciitased face-10-iace wonkahops and virtusl workshops aceoss the ety of Cantarbury. B.r\insuvrl
i 8 woricl calih structure uting visual maserisis and traralators (48 reeded) I cater 1o diverss
ey

RESULTS

LK wil dolivir 246 ermemurty werksheps in sarky 09, This prosect i camantly srgoing. and will sonchude in Al
0

Our experience

Australian Government Department of Health and Aged Care

Matbonal Bowel Cancer Screening Program community roadshow

STRATEGY CONTINUED
Community radshow

To Sathrargt ] snage e ren oty e, UCH ooninsld,axmcutd s debred natond
comrmunity roactsom. Betmeen My e O 22 locatirn

v o £3.0% n N, DLD. Nornarm Temony and 18 ACT. rasoey sirerass Ioed B Breari) posram st
encouragng siptie Antralans 1505 the test

A wel a3 korw participation rases, the rmadshow tar el kocations. with large First Hafions and GALD
Somprasnitions. The FoSthorw wis ) SEOOMTY 10 tirectly influencs Sl sn(A0n Wit KCal Comen filies and
iy, en<ouraging Earspaton in the program

RESULTS
To daie, e Gat behind & Commenity rmadshow campaign has achieved

85 peopés in attendance Bl e rational unch swent, Wi medka oovenge of e svwen faturing on Ghanne 10

vt 120000) P Burinaguout NT, LD, ACT, Sydieay
=

+ Multys articin Beaturee) i il N, LD, ACT ancl NSW publesitiors
« Partner pitch packs and boolkits. distributed 1o cver 1700 potersal partrars. and workplaces and B4 (overmment

Eoder

o B ConfiTied parens genenited A (e PaNATIND CATEGR.

& B2 COMMUNY SRGIQNTEN Svents HIASed Scroms NT. DLDL ACT vt MW with therb raer coving 17.213
kiamatres

LOYALTY TRUST
ot anch e s

Sty vkt
it iy

OUR VALUES

wes

e Flegional s.av-r ‘Surremts Gurmemits) mross
‘ol 1 s & common
chilgutiona thiough Faining.

tizamon nd dacner.

e Batity LIRSOMBID ST [EACUINS SRRV 1o Ul
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Tre ExsCutovs Surmarol mid Bemand B 00wl S0CueS Ebadan Mirpies.
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Tollowang & road mainssnance tatabty in 2018

STRATEGY

LI strategy inchuckedd wrking i Tresporn i chvelop & e 0f Surveys af kany 51ages baading inin the Sumimis
ol Execiiths SumaTet 10 argage Counols on WHS and e Devsiopment of e Common Commtment. Tre savys
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DSRG0S B SOBMAING oSS MAPMQETent Of S{ASKSIS, Werus BN SUEDR. O T iy delvery of the
Surmmits and Exiscuivn Summil; and eviuaton




OUR TEAM

Amelia Breen | Communication & Engagement
Consultant & Graphic designer

Amelia is an effective communication professional and
skilled graphic designer.

She enjoys forming connections with others whilst applying
creative thinking and analytical skill to her work. She has a
strong passion for various areas of design, with highly
developed skills in digital marketing, content creation and
graphic design.

She enjoys crafting meaningful and informative content,
driven by an attention to detail, that shapes a brand’s
identity and helps clients tell their story.

Amelia holds a Bachelor of Commerce (Marketing) and a
Bachelor of Design from the University of New South Wales
and is a member of Commmunication and Public Relations
Australia (CPRA) and the International Association of Public
Participation (IAP2).




LKB.

OPEN A CONVERSATION TODAY.

A\ GET IN TOUCH.

www.thelLKBagency.com.au

hello@thelkbagency.com.au



