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GET BEHIND IT! COMMUNITY ROADSHOW
NATIONAL BOWEL CANCER SCREENING PROGRAM | AUSTRALIAN
GOVERNMENT DEPARTMENT OF HEALTH, DISABILITY AND AGEING

CAMPAIGN

BRANDING

LKB developed a bespoke campaign slogan “Bowel screening. Get behind it!” and designed a suite
of branded materials for the campaign. The final campaign brand was designed around the test kit
visual and the NBSCP colour palette.​ This included:

Digital fact sheet and flyer
Partnership toolkits - Workplace, First Nations and Culturally and Linguistically Diverse (CALD)
Social media assets
Print advertisements
Event kit and uniforms
Get behind it! merchandise
Partnership EDM’s
Western Sydney Wanderers and Penrith Panthers activation assets.

The campaign’s marketing and communications activities were built on the successful messaging
of previous campaigns and refined to accommodate feedback from previous campaign evaluation.
All campaign messaging and activities focused on highly targeted information for target audiences,
normalising the testing, doing it for your family, and opportunities to engage with the Get behind it!
team through publicising the roadshow locations. 



EVENT TRAILER

The Get behind it! Community roadshow trailer was designed
using the campaign branding and key messages that targeted
all three priority groups.

The trailer was a key attraction for local communities and gave
us extensive on road exposure as a mobile billboard as we
travelled between locations.



The trailer was fully accessible to the public at engagement events. It
featured two TV screens that played the campaign promotional video
and displayed location specific screening statistics, an interior feature
wall that displayed a visual representation of key messages, images of
real people and two portable iPads for kit registrations. It also featured a
quiet rest area for private conversations or community members who
may have been upset or needing a short rest. 

EVENT TRAILER



EVENT TRAILER



EVENT VAN

After reflecting on learnings from 2024, LKB chose to enhance our
engagement approach by designing and fitting out a smaller van capable
of reaching a wider variety of locations across Australia in 2025. 

The Get behind it! branding was carried over but refined to better express
a succinct and impactful visual message.



PARTNERSHIP TOOLKITS

LKB developed a digital workplace toolkit with resources to help
partners to easily spread awareness to their employees, members
and communities.

LKB also developed bespoke toolkits for both First Nations and CALD
organisations. The materials were tailored to these audiences,
including specifically tailored messaging and materials were
provided in-language. 



SOCIAL MEDIA



DIGITAL ASSETS



get behind it!

Over 90% of bowel cancers can be
successfully treated if found early.
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years.TWO

This test could
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SCAN THE QR CODE TO
ORDER A NEW ONE.

FIND OUT MORE
health.gov.au/nbcsp

LOST OR EXPIRED KIT? 

cancers can be successfully
treated if found early.
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EVENT KIT & PROMOTIONAL MERCHANDISE





Do the FREE test 
it could save your life.

EVENT KIT & PROMOTIONAL
MERCHANDISE



SHOPPING CENTRE DISPLAY



CITYWIDE GARDEN ORGANIC (GO) MARKETING
& COMMUNITY ENGAGEMENT SERVICES
IPSWICH CITY COUNCIL

CAMPAIGN

BRANDING

LKB was engaged by Ipswich City Council to complement the traditional advertising campaign with
a community engagement campaign. A core element of the community engagement campaign
included a mobile branded community activation display. The activations were delivered during a
period of increased negativity towards increases to council rates and the waste management utility
charge during a cost of living crisis. 

LKB led the development of a clear, recognisable GO brand identity, positioning the new service as
a practical step residents could take toward better environmental outcomes. This brand has been
applied consistently across all touchpoints to ensure alignment between Council
communications, local engagement, and broader marketing activity.



WHAT 
IN THE BIN?
WHAT 
IN THE BIN?

GOGOESES

CITYWIDE GARDEN ORGANIC (GO) MARKETING &
COMMUNITY ENGAGEMENT SERVICES
IPSWICH CITY COUNCIL

LKB presented a fresh interpretation of the existing GO branding, specific to the community engagement campaign.
Rather than creating an entirely new identity, LKB built on the established brand framework while introducing a new
aesthetic and campaign-specific messaging. This included a distinct and recognisable color palette to align with the
GO bin, iconography, and supporting graphics. To strengthen the concept, LKB also crafted tagline options such as
‘I’m ready to GO are you?’ and ‘Let’s go green Ipswich’ to give the campaign a strong voice. 

Through this creative process, LKB demonstrated the ability to evolve a core brand in a way that felt authentic,
relevant, and engaging for the community, while still aligning with established brand guidelines.

The initial concept is presented below. 



To ensure relevance and reach, LKB proposed a combined marketing and community engagement model. This includes a program of targeted outreach such as
school visits, pop-up events, and community-led activations, as well as ambassador content and translated materials in key community languages including
Samoan, Punjabi, Vietnamese and Filipino. LKB developed a full marquee design, A-frame signage, merchandise including fridge magnets and gardening gloves, a
cut-out photo wall, a tablecloth, informational flyers and a shopping centre display wall.

EXECUTION



ACTIVATION POP-UP



DIGITAL RESOURCE TOOLKITS

A digital education toolkit was created to support schools and families, and local community groups, with
on-the-ground engagement continuing across Ipswich throughout mid-2025.



CITYWIDE GARDEN ORGANIC (GO) MARKETING
& COMMUNITY ENGAGEMENT SERVICES
IPSWICH CITY COUNCIL

This campaign provides a clear example of place-based brand development, combining strategic messaging,
visual identity and local engagement to support behavioural change at scale. LKB successfully delivered eight
community engagement pop-up events, engaging with over 3,100 Ipswich community members, distributed
educational toolkits to 95 schools and  23 CALD community groups across the LGA. 

RESULTS



COACHING RESOURCES
CALM COMMUNICATION

DIGITAL

COLLATERAL

LKB developed a suite of branded resources for the Calm communication    program. This included:
Digital coaching resources and activity plans
Social media assets
Branded templates
Podcast artwork
Website graphics
Newsletters
Style guide.

TM



DIGITAL RESOURCES



SOCIAL MEDIA ASSETS



COMMUNICATIONS AND GRAPHIC DESIGN
SUPPORT
RAIL INDUSTRY SAFETY STANDARDS BOARD (RISSB)

COMMUNICATIONS

COLLATERAL

LKB was engaged to develop various communications and marketing collateral for use across
RISSB’s website and reports. To date, LKB has developed the following:

Media wall and banners
Conference stand
Sponsorship prospectus
Awards flyer and collateral
Social media assets
Video
Brand guidelines
Product templates
Weekly newsletter.



PUBLICATION DESIGN



BRANDED BANNERS & CONFERENCE BOOTH



SOCIAL MEDIA ASSETS

Rail Industry Safety and Standards
Board (Australia)

September is shaping up to be a busy month as we continue
our work delivering on RISSB’s 2024/25 Work Plan that is
focused on the rail industry priorities. Our Produc



NEWSLETTER





PUBLICATION DESIGN



ELECTRIC VEHICLE COMMUNITY EVENTS
DEPARTMENT OF CLIMATE CHANGE, ENERGY, THE ENVIRONMENT
AND WATER (DCCEEW)

EVENT

COLLATERAL

LKB developed collateral to advertise a series of community events across regional and
metropolitan NSW to launch new EV fast charging stations. LKB has developed the following:

Event signage
Social media assets
Flyers
Press ads
Posters
Newsletter banners.



NSW Department of Climate Change,
Energy, the Environment and Water

Come and visit the NSW Government’s stall at the Wagga
Wagga Show where you can learn about Wagga’s EV fast
charging station. 

What’s on:

ADVERTISING
COLLATERAL



THE LKB AGENCY

MARKETING

MATERIALS

LKB’s assets and marketing materials are designed in-house. These include:
Social media assets
Branded templates
Website design
Brand guidelines
Capability statement
Project case studies.



SOCIAL MEDIA ASSETS



BRANDED TEMPLATES & GUIDELINES



SERVICES & CAPABILITY COLLATERAL



Amelia is an effective communication professional and skilled graphic designer. 

She enjoys forming connections with others whilst applying creative thinking and
analytical skill to her work. She has a strong passion for various areas of design, with highly
developed skills in digital marketing, content creation and graphic design.

She enjoys crafting meaningful and informative content, driven by an attention to detail,
that shapes a brand’s identity and helps clients tell their story.

Amelia holds a Bachelor of Commerce (Marketing) and a Bachelor of Design from the
University of New South Wales and is a member of Communication and Public Relations
Australia (CPRA) and the International Association of Public Participation (IAP2).

OUR TEAM

AMELIA BREEN | BRAND & BUSINESS ASSISTANT MANAGER



OPEN A CONVERSATION TODAY.

www.theLKBagency.com.au

hello@thelkbagency.com.au
1300 321 082 

GET IN TOUCH.


