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The LKB Agency acknowledges Country and Traditional
Owners of the lands where we work and live. We pay our
respects to Elders past and present and extend that

respect to any Aboriginal and Torres Strait Islander peoples
reviewing the following document.
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CAMPAIGN

BRANDING

GET BEHIND IT! COMMUNITY ROADSHOW

LKB developed a bespoke campaign slogan “Bowel screening. Get behind it!” and designed a suite
of branded materials for the campaign. The final campaign brand was designed around the test kit
visual and the NBSCP colour palette. This included:

¢ Digital fact sheet and flyer

e Partnership toolkits - Workplace, First Nations and Culturally and Linguistically Diverse (CALD)
e Social media assets

e Print advertisements

e Eventkitand uniforms

e Get behind it! merchandise

e Partnership EDM’s

e Western Sydney Wanderers and Penrith Panthers activation assets.

The campaign’s marketing and communications activities were built on the successful messaging

of previous campaigns and refined to accommodate feedback from previous campaign evaluation.
All campaign messaging and activities focused on highly targeted information for target audiences,
normalising the testing, doing it for your family, and opportunities to engage with the Get behind it!

team through publicising the roadshow locations.

LKB

AGENCY




F.E'cg‘:.’

90% of bowel cancers can be
successfully treated if

Aged 45- 747
o |

bo the FREE test
it could save your life.

L
NATIOMAcen
SCREENING PROGRAM
The Get behind it! Community roadshow trailer was designed
using the campaign branding and key messages that targeted

all three priority groups.

The trailer was a key attraction for local communities and gave
us extensive on road exposure as a mobile billboard as we
travelled between locations.
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The trailer was fully accessible to the public at engagement events. It
featured two TV screens that played the campaign promotional video
and displayed location specific screening statistics, an interior feature
wall that displayed a visual representation of key messages, images of
real people and two portable iPads for kit registrations. It also featured a
quiet rest area for private conversations or community members who
may have been upset or needing a short rest. — - . Bowel screenin9 -y | ==
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EVENT VAN

After reflecting on learnings from 2024, LKB chose to enhance our
engagement approach by designing and fitting out a smaller van capable
of reaching a wider variety of locations across Australia in 2025.

The Get behind it! branding was carried over but refined to better express
a succinct and impactful visual message.

Are you aged
45-74?

Do the FREE bowel

Bowel screening screening test.

SAVE

your life.

ot vereening GET BEHINDIT!

Free
Home
Test Kit
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Do the FREE bowel
screening test.




Promotional
campaign video

LKB developed a digital workplace toolkit with resources to help
partners to easily spread awareness to their employees, members

—— —
[P — T and communities.

= LKB also developed bespoke toolkits for both First Nations and CALD
— t......... organisations. The materials were tailored to these audiences,

including specifically tailored messaging and materials were
provided in-language.
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Over 90% of bowel cancers can be successfully treated if found early.
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getbehinditroadshow ~

Who can take part in the
NBCSP program?

If you're aged 50-74 you’ll be
sent a FREE bowel screening - %
e i your life.

kit to your home eve

If you’re aged 45-49 you ca
quest your first free kit to be
ailed to you. |
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roadshow might be over now for 2024, but check out some of the highlights
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Shane Crawford
Farmer AFL Player

Dear << Test First Name >3,

Thank you for baing & partner.

By sharing information and having conversations about the importance of 45-74 yea
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in your community.
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As a valued partner of the campaign this

3 lives by implementing these event ideas into your workplace:

= Host a morning tea or altemaoon tea with your staff

* Share information in your wookly staff moating

= Host an informational webinar with your stalf

* Host a sausage sizzhe with staff and share a personal story

= Pop some posters in your staff loos and in the communal eating areas
» Share information in your staff newsletter or intranet.
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CAMPAIGN

BRANDING

CITYWIDE GARDEN ORGANIC (GO) MARKETING
& COMMUNITY ENGAGEMENT SERVICES

LKB was engaged by Ipswich City Council to complement the traditional advertising campaign with
a community engagement campaign. A core element of the community engagement campaign
included a mobile branded community activation display. The activations were delivered during a
period of increased negativity towards increases to council rates and the waste management utility
charge during a cost of living crisis.

LKB led the development of a clear, recognisable GO brand identity, positioning the new service as
a practical step residents could take toward better environmental outcomes. This brand has been
applied consistently across all touchpoints to ensure alignment between Council
communications, local engagement, and broader marketing activity.
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CITYWIDE GARDEN ORGANIC (GO) MARKETING &
COMMUNITY ENGAGEMENT SERVICES

LKB presented a fresh interpretation of the existing GO branding, specific to the community engagement campaign.
Rather than creating an entirely new identity, LKB built on the established brand framework while introducing a new
aesthetic and campaign-specific messaging. This included a distinct and recognisable color palette to align with the
GO bin, iconography, and supporting graphics. To strengthen the concept, LKB also crafted tagline options such as
‘I’'m ready to GO are you?’ and ‘Let’s go green Ipswich’ to give the campaign a strong voice.

Through this creative process, LKB demonstrated the ability to evolve a core brand in a way that felt authentic,
relevant, and engaging for the community, while still aligning with established brand guidelines.

The initial concept is presented below.
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EXECUTION

To ensure relevance and reach, LKB proposed a combined marketing and community engagement model. This includes a program of targeted outreach such as
schoolvisits, pop-up events, and community-led activations, as well as ambassador content and translated materials in key community languages including
Samoan, Punjabi, Vietnamese and Filipino. LKB developed a full marquee design, A-frame signage, merchandise including fridge magnets and gardening gloves, a

cut-out photo wall, a tablecloth, informational flyers and a shopping centre display wall.



ACTIVATION POP-UP
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DIGITAL RESOURCE TOOLKITS

A digital education toolkit was created to support schools and families, and local community groups, with
on-the-ground engagement continuing across Ipswich throughout mid-2025.



CITYWIDE GARDEN ORGANIC (GO) MARKETING
& COMMUNITY ENGAGEMENT SERVICES

RESULTS

This campaign provides a clear example of place-based brand development, combining strategic messaging,
visual identity and local engagement to support behavioural change at scale. LKB successfully delivered eight
community engagement pop-up events, engaging with over 3,100 Ipswich community members, distributed
educational toolkits to 95 schools and 23 CALD community groups across the LGA.

I'M READY TO
SOARE YOU? | ® !
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DIGITAL

COLLATERAL

COACHING RESOURCES

LKB developed a suite of branded resources for the Calm communication™ program. This included:
¢ Digital coaching resources and activity plans
e Social media assets
¢ Branded templates
e Podcast artwork
e Website graphics
¢ Newsletters
e Style guide.

LKB
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DIGITAL RESOURCES

The Calm Communication™
Framework

AUDIENCE

The Calm Communication™ ‘@ “
Framework :

Difficult conversations
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SOCIAL MEDIA ASSETS
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COMMUNICATIONS

COLLATERAL

COMMUNICATIONS AND GRAPHIC DESIGN
SUPPORT

LKB was engaged to develop various communications and marketing collateral for use across

RISSB’s website and reports. To date, LKB has developed the following:
e Mediawall and banners

Conference stand

Sponsorship prospectus

Awards flyer and collateral

Social media assets

Video

Brand guidelines

Product templates

Weekly newsletter.

LKB
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PUBLICATION DESIGN

RiSSB
Rail Safety

Awards
plopl:]

Award categories
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BRANDED BANNERS & CONFERENCE BOOTH ,/

y Supporting industry-wide groups Supporting young

" such as the
, now in

its 24th year

RISSB
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SOCIAL MEDIA ASSETS
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) Rail Industry Safety and Standards
RiSSB Board (Australia)
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September is shaping up to be a busy month as we continue
our work delivering on RISSB’s 2024/25 Work Plan that is
focused on the rail industry priorities. Our Produc ...see maore
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NEWSLETTER
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EVENT

COLLATERAL

ELECTRIC VEHICLE COMMUNITY EVENTS

LKB developed collateral to advertise a series of community events across regional and
metropolitan NSW to launch new EV fast charging stations. LKB has developed the following:

e Event signage

e Social media assets

e Flyers

e Pressads

e Posters

¢ Newsletter banners.

LKB
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‘&‘.ﬂ’ Electric vehicle community stall
NSW Wagga Wagga

Wagga Wagga just got a whole lot more electric!

Learn about electric vehicles and the state’s fast charging
infrastructure at our community stall at the Wagga Wagga Show.
What can you expect:

, learn about fast chargers

# meat EV drivers and enthusiasts

§ test drive a Tesla

§ take the kids out for a day of family fun

# find out about EVs from experts.

The NSW Government is hosting this community stall in collaboration with Tesla,

13 - 14 September 2024
f a Wagga Show

From 9am

Electric vehicle
community event
Cabarita Beach

Cabarita Beach just got a whole lot
more electric!

Please join us in celebrating their
new Electric Vehicle (EV) fast
charging station,

Join us o

§ 500 how EV chargers work
gat up close with EVs and various industry
experts

§ understand the growing EV fast charging
network in NSW

# learn how EV charging can seamlessly fit
into your Litestyle.

Supported by

NRMA
j —

Saturday 18th May 2024
Cabarita Beach Bowls and

Sports Club

10am - 3pm

facebook

A Nsw Department of Climate Change,
Energy, the Environment and Water

Come and visit the NSW Government’s stall at the Wagga
Wagga Show where you can learn about Wagga’s EV fast
charging station.

What's on:

Electric
vehicle
community
stall

Friday 13 - Saturday 14
September 2024

How much were you inspired by this post?
Mot a1 all
o lintke

A great deal

ADVERTISING
COLLATERAL

Engadine

Pedestrian Mall
1034 Old Princes Hwy Engadine

From 11am-2pm

With
DRELLIOT FISHMAN

Electric vehicle
community event

Saturday 7 December 2024
Engadine Town Square Outdoor

Your suburb just got
awhole lot more
ELECTRIC!

A new electric vehicle fast
charging station has just baen
installed in your area.

We're working 10 make NSW the
easiest place to buy and use an
electric wehicle in Australia, with a
5149 million investmant to dovelop
world-class charging netwaork across
the state.

Approximately 280 fast and vitra.

., fast charging stations will pop up “‘E |

arcund NEW in the coming years.
AR least 4 fast or wlira-fast chargers
per station will be available every
, & km in metropolitan areas and at
00 ko indervals acress all majer
NEW highranys.
, All powered by 100% rorowalble
electricity.

Find a fast
charging

Free EV community
event in Chatswood

-

O,

Electric Vehicle :
WORKSHOPS

TODAY

f 12pm: Electric vehicles - an introduction
}1prn: Electric vehicle charging
} 2pm: Electric vehicle myth busting

with
DR ELLIOT FISHMAN

Director, Transport Innovation, Institute for Sensible Transport

£y

£, e ;
@) Senithe Tamapon ‘\m
‘1—— e

Come along to learn more!

Sunday 27 October 2024 from 10am

Chatswood Mall
I

at our FREE community event.

Scan the QR code to register for a FREE

educational workshop about electric
vehicles and charging infrastructure.

Learn about electric vehicles and the =%
state's fast charging infrastructure




MARKETING

MATERIALS

LKB’s assets and marketing materials are designed in-house. These include:
¢ Social media assets
¢ Branded templates
¢ Website design
e Brand guidelines
e Capability statement
¢ Project case studies.

LKB
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GUIDELINES

BRANDED TEMPLATES & GUIDELINES

Date

GUIDELINES

LOEE VARIATIONS
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EVENTS

WHAT WE DO

COMMUNICATION

v with logistics and technology to del
that engage audiences and drive lan

AWARD EVENTS

o - ENGAGEMENT &
el § o
Yy OUR SERVICES
i COVERNMENT EVENTS. s
o OUR PURPOSE to help erganisations communicate their 7 EVENTS

story, build their reputation and connect with
their stakeholders in a calm and considered
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K Brienbry Card Quality B

OUR VALUES

o3

T LKB.

OUR CREATIVE IDEAS

FETY LLABERSHE SUMMIT

OUR EXPERIENCE

OUR EXPERIENCE 5 o | OUREXPERIENCE

R I DEPARTMENT OF PLANKIN

OBIECTIVE

OBIECTIVE STRATEGY

METHODOLOGY LKB.

PHASE B - CAMPAIGN EXECUTION AND MANAGEMENT

+ ClOa | AR Sy TR g Mt

oy Gacuasion et v LI o -t

o -
s vl seeckec v privecte  3gace

rciusted o S WAKS Loater,

LKB. ——

SERVICES & CAPABILITY COLLATERAL

sTRATECY L=

RESULTS




OUR TEAM

AMELIA BREEN | BRAND & BUSINESS ASSISTANT MANAGER

Amelia is an effective communication professional and skilled graphic designer.

She enjoys forming connections with others whilst applying creative thinking and
analytical skill to her work. She has a strong passion for various areas of design, with highly
developed skills in digital marketing, content creation and graphic design.

She enjoys crafting meaningful and informative content, driven by an attention to detail,
that shapes a brand’s identity and helps clients tell their story.

Amelia holds a Bachelor of Commerce (Marketing) and a Bachelor of Design from the
University of New South Wales and is a member of Communication and Public Relations
Australia (CPRA) and the International Association of Public Participation (IAP2).
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ON TODAY.

GET |

www.thelLKBagency.com.au

hello@thelkbagency.com.au
1300 321 082




